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WHEN YOU’RE DONE YOU’LL...

Receive a solid, foundational understanding of today’s social 
media marketing tactics: 
 
• Become versed, by social platform, in the latest tactics, 

strategies, and KPIs to either begin or optimize your 
social media marketing 

• Get proven frameworks to effectively reach your 
audience (through different social platforms) and turn 
prospects into loyal customers

• Learn the fundamentals of how to create content for 
each type of social media channel

• Create and use a social content calendar that helps you 
post quality content that engages your audience

WHO SHOULD TAKE THIS COURSE:

Social Media 
Managers

Marketing 
professionals  

Solopreanuears/
Entrepreneurs 

MODULE 5: WINNING ON LINKEDIN
Discover how to build a content plan tailored for LinkedIn and the 
unique B2B audience that your brand can reach. 

MODULE 6: TWITTER 
Leverage Twitter’s unique platform to use social listening to find out 
what your customers are saying and better meet their needs. 

MODULE 1: CORE CONCEPTS OF SOCIAL MEDIA
Learn the role of social media marketing and how to leverage it 
in today’s business world.

MODULE 2: SOCIAL MEDIA PLANNING & SCHEDULING
Ideate a social media plan and then build out a social media 
schedule to help you post across all social channels with consistency. 

MODULE 3: FACEBOOK
Create an “Organic Army” leveraging the different features of 
Facebook to hone in and target the exact audience your brand needs.

MODULE 4: INSTAGRAM 
Use the latest Instagram tactics such as stories, content types, and online 
engagements to drive engagement with your audience and your brand.   

COURSE OUTLINE:

MODULE 7: INFLUENCER MARKETING 
Gain a basic, clear understanding of how influencer marketing is 
used within the CVJ and discover if influencer marketing is right 
for your marketing and social media goals. 

SOCIAL MEDIA MASTERY
IN A NUTSHELL

COURSE OVERVIEW: 

In this master class, you will learn the newest strategies (by 
social platform) to draw organic traffic to your social media 
sites. You will also learn how to develop a social media 
calendar and create a schedule for your posts to make sure 
your content is relevant and top-of-mind for your audience. 
You will also learn how to leverage influencer marketing and 
see if it is right for your overall marketing goals.

In this class, you will cover some foundational social media 
strategies to generate organic traffic for the following platforms: 

• Facebook
• Instagram
• LinkedIn
• Twitter

After completing the 50 question final exam, you will have a 
solid foundation in the following social media marketing tactics: 
 
• Build an organic Facebook strategy to attract the 

audience specifically for your brand 

• Develop an organic Instagram strategy and take 
advantage of Instagram’s unique business features that 
give you a more personalized connection with your 
audience 

• Leverage Twitter’s unique platform to help you develop 
a solid plan for how multiple departments in your 
organization can use social listening to develop better 
relationships with your audience 

• Create a LinkedIn content plan to help you take 
advantage of the platform’s direct B2B connections 

• Never under or over-post on your company social media 
accounts again by learning how to develop a social 
media calendar for all of your social media accounts 

• Discover the strategies we use here at DigitalMarketer 
to create the appropriate content type for each 
platform and use high yield strategies to get the most 
out of each post 

• Learn more about influencer marketing (from an 
influencer’s perspective) and see if these strategies align 
with your current marketing strategy and goals


